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The Inside Secrets to

Wealth on the Wb

Hell o and wel cone to the newest and nost expl osive Marketing Concept on the Internet.
Your decision to print out and read this booklet is the wi sest one you will ever make.
guarantee that after reading this your life will be changed forever

Study this material carefully. In a matter of days you could be nmaking nore than $5,000 a
week using the techniques you are about to learn! You'll be amazed at what you can
achi eve in just one week!

Bef ore you proceed | want you to put aside any preconceived i deas you nay have on how to
mar ket your product or idea on the Internet. Forget all the advice you' ve been given
until now. | need you to concentrate on, and accept w thout question, every single word
you are about to read. |If you are skeptical, put your doubts aside until you've finished
reading this entire booklet, then you can nake what ever decision you want. In the

nmeanti nme, please just believe ne!

Pl ease al so forget about your |ack of success on the Internet so far. You nust understand
that you have been operating on outdated information and using techni ques that everyone
is using and teaching, but that just don't work in the Wb environnent. Wat | am going
to show you is a new, sinple nethod of beconing wealthy nmarketing on the Internet! It is
the technique used by all of the Internet giants and it can nake you one of them But,
you nmust wait until you have all of the facts before you decide whether or not this
information is for you

Let ne give you an exanple of why it's inportant to get all of the facts before making a
decision. If | promsed you $5 mllion to junmp out of an airplane w thout a parachute,
woul d you do it? If you quickly answered "no" you | ost an easy $5, 000, 000. You see, the
pl ane | was asking you to junmp fromwas parked on the ground.

Don't | ose another $5, 000,000 by "junping" to conclusions about the concepts you are
about to read. Please go through the entire bookl et before you nake any judgenents.

K. Let's get going. | know you're anxious to |earn how to nake your Internet Marketing
efforts pay off! So follow ne carefully and whatever you do, don't quit!

For many years, | believed that "working smart" - not hard - was the key to success. The
problem | guess, was with the nmeani ng of the phrase "working smart". | really don't know

what it nmeans. Do you? Does it mean getting soneone to do the work for you as in Tom
Sawer? O does it have sonething to do with priorities? And, how does it apply to

busi ness in Cyber-space? |Is placing 300 classified ads with an auto-submit program
"working snart" or does the answer depend on the results achi eved? Perhaps "worKking
snmart"” woul d be placing ads in E-zines instead? But then again, maybe not. Do you share
nmy confusion? It's no wonder we find ourselves still working hard.

After countless hours in front of ny conputer | have slowy concluded that "working
snmart"” is nmore like "working like a slave"! Here | was, doing all of the "right" things
according to conventional w sdom but not getting anywhere.

What was | doing wong? My ads were packed with every notivating word and phrase in the
"Internet GQuide to Witing Effective Advertising Copy". One of ny headlines read: "New
Learn How to Make Big Money with no Investnent" That's four powerful sal es nmessages in
only 10 words. It should have worked. But it didn't do any better than "This Dumb Little

Ad..... “. | was on the verge of going back into regular business ( it never even crossed
nmy mind to | ook for a job, having | earned | ong ago that working for soneone else is the
worst way to nake noney. In fact, a job absolutely guarantees that you will never even

come close to financial success). Then | got the idea of studying the people who have
becone Extrenely Wealthy using the Internet and duplicating what they are doing. Soon, |
began to realize that nost of the very rich Internet entrepreneurs don't work that hard
at all. Indeed the magjority of themnot only have enough noney to buy Hong Kong, but they
al so have enough tinme and freedomto enjoy it!
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That's exactly what | call true success...having |lots of noney and the good health and
freedomto enjoy life with your famly and friends. What good is a bank full of noney if
you are working 18 hours a day, seven days of the week? You' ve got to be able to earn
your noney automatically...renotely...and w thout spending a |ot of time and energy doing
it! You need endl ess anounts of nobney pouring into your bank account while you enjoy life
to the fullest!

That's what | want for you and you'll soon see that ny systemw ll bring you exactly that
kind of alife. In only a few days, you'll see the noney starting to pour in. Gadually,
you'll be able to put your business on auto-pilot and turn your attention to the things

that make |ife worthwhile.

My first reason for creating this programwas, of course, the rather 'selfish' one of
greater financial reward. But, it wasn't ny nost inportant goal. A long tinme ago, |

| earned froma book entitled "Think and Gow Rich" that the pure, unselfish act of

hel ping others is, in itself, the surest road to riches and reward. | sincerely want to
hel p you becone a truly wealthy person with gigantic bank accounts and plenty of free
time to do the things you want to do, when and where you want to do them

The first step in beconming a financial winner is to start thinking Iike one! | know you
are aware of that fact, but bear with me on this! It is an extrenely inportant point. You
nmust try to see yourself as a truly wealthy person. You have to believe that you have it
all at last. Al you are doing nowis waiting for the checks to start hitting your bank.

Start living it! I'mnot inviting you to join Amnay, but you night want to take a page
out of their training manual and go shopping today for the car of your dreans. Test drive
one if you can and bring hone a brochure to show to your friends. Tell them"l'min the

mar ket for a new car and |'ve been thinking of getting one of these"! Now your conm tnent
to wealth is firm You just have to get that new car. Next, go and get sonme travel guides
to pour over with your famly, and plan your dream vacation! Set a travel date for six
nonths from now, and nake a note to send your travel agent a deposit within 30 days! By
then your business will be well established and there'll be nothing keeping you back. Go
first class!

| knowthis is a tall order and you are probably very skeptical at this tine. Please
don't nmake any decisions yet. Just remenber to come back and review this section after
you' ve finished reading the entire manual. Now, let's nove on to the next step

Step two. Study the following three Keys to Success. | assure you they are of paranount

i mportance if you hope to becone truly successful in your life. They are all relevant to
the precepts we will be discussing and | will be referring to theml ater.

They are:

A. Timing. Being in the right place at the right tinme. You believe that this is the right
time and place, or you wouldn't be reading this booklet. And, You're right! The Internet
IS the right place: it provides you with a custoner base of nore than 150, 000, 000 peopl e!
Communi cating with themis cheap and fast, and the tools needed are sophisticat ed,

readi ly avail abl e and, often, FREE

This is also the right tinme. More than 1, 000,000 web sites are being created every nonth.
The peopl e who own them are fresh and enthusiastic. They need help with site creation and
pronotion. They al so have to have assistance with their marketing strategi es and when you
have finished reading ny booklets, you'll be an Internet Marketing expert with sone great
ideas. You will be in an ideal position to assist themn

B. Vision. Seeing the potential in what is being presented...having the ability to
predi ct success. | sincerely hope you have this unique sense. |If you do, your future is
secure. Wthin a very short time, you'll have a residual incone greater than you ever

dr eaned possi bl e.

C. Action. Acting upon the opportunity...going one step farther than nost people do. Most
importantly, it's taking imediate action. Doing it now. Too many people wait until they
have cl eared up one nore point...then another...and another, until their initial

ent husi asm has vani shed and the opportunity is |ost!
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Dr. WIliamJanmes, of Harvard, often called the Father of Anerican Psychol ogy, says that
if you are going to make a change in your life, you should "do it i mediately and

fl anmboyant | y"! \Wat ever you do, once you have conpleted this booklet, get started

i mediately with ny new techniques...and do it "flanboyantly"...apply ny principles to
your current program and watch it expl ode!

These three keys are the catal yst that nake the followi ng Success Secrets work. It's no
good learning the steps if you don't act at once and put themto work for you

i medi ately. Renenber, just as there are nmillions of sales opportunities for you on the
Net, there are also mllions of people marketing conpetitive opportunities and products!
Don't wait until they have beconme involved with an inferior program before you contact

t hem

Start applying these principles today and you'll be making nore than $5, 000 per week

wi thin days! There are just eleven steps to success and they are sinple. However, | want
you to get a highlighter or colored pencil before you start, so you can enphasi ze the
i mportant thoughts in each, before you nove on to the next. That will help inpress the

principles firmy in your mnd, as well as nmake it easier for you to locate themagain in
your bookl et, when you cone back for review.

Here we go.

1. Set your Goals. There isn't a success or notivation programin the country that
doesn't stress the inportance of establishing firm personal and business goals. The logic
of this step is clear. Do you ever go on vacation w thout establishing where you're

goi ng? Wul d you even think of going job-hunting w thout deciding what kind of work you
want ? You don't even go w ndow shoppi ng wi thout some sort of goals...to |look at sporting
equi prment ...antiques ...clothing...toys, etc.

2. So, if you are going to conduct an enornously successful |nternet business don't you
agree that you should have sone firmy established goals? But don't worry. |I'Il help you
with those as we go along. For now, just use the goal we've already set: an inconme of
nore than $5, 000 per week within four weeks!

This goal is realistic! At the sane tine, it is probably "flanboyant enough to satisfy
Dr. Janes as long as you start working toward it imediately! If you follow ny

i nstructions you will achieve this goal in a few days. Dr. Janes should be very pl eased.

3. Establish Deadlines for your goals. You'll notice that when we set our goal firnmy at
nore than $5, 000 per week, we also added a tinme frane of four weeks. This may seemlike a
snmall point, but it's an extrenely inportant one. A goal w thout a deadline for

achi evenment is no goal at all. Inmagine going on a diet and resolving to | ose 36 pounds

wi thout any sort of time-frane. The diet is dooned to failure.

Let's use the diet exanple to explore this discussion just a little bit nore. The
overwei ght person's main goal might be to | ose 36 pounds in three nonths. Your main goal
is to earn nore than $5,000 a week in 28 days. The dieter would probably want to break
his diet goal down a little and redefine it as: |lose 3 pounds a week for three nonths.
Your financial goal nmight be restated as well. How about planning to nake just $500 in
your first week, while you're doing your planning and testing? The second week, you'l
probably see your earnings rise to $2,000 as you become nore confortable with your new
program Your income should double again to nore than $4,000 in your third week, then
soar past your $5,000 per week goal by the end of the 28 day deadl i ne!

One of the nost inportant reasons for establishing these marker points in your goal is to
hel p you overcone inertia...your natural inclination to put things off! Every human bei ng
possesses an el ement of |aziness. Particularly when faced with what seens |ike an

i mpossi ble task...and, at first, earning an inconme of $5,000 a week nay appear to be an
unlikely possibility to you. On the other hand, $500 a week isn't such a big deal and
achieving a first small goal like this will help establish a pattern for success and give
you much nore confidence in your ability to achieve unlinted success!

Once you have proved to yourself that my systemactually works, you won't have trouble
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earni ng $2, 000, $4,000 and rmuch, much nore within weeks.

Create a plan. OK. W have established goals, instituted tinetables and set up

nm | estones. Now you've got to nmake a plan for achieving these goals. This is sort of |ike
charting the route to your vacation destination. If you just hopped into your car and
started out without any idea what direction to go, what highways to travel on, or what
cities you'd pass through along the way, what do you think would be the chances of
reachi ng your destination?

However, | don't want you to develop your plan just yet. This is far too inportant a step
to take before you get all the facts of this program So let's just set it aside for the
nonent, until you've becone fully conversant with all of the details of the secrets for
success program

Once again, don't worry. | will guide you all the way in this. My goal is to teach you

everything you need to know to start getting results quickly. If you'll let ne take you
by the hand, you will have the opportunity to start maki ng unbelievable noney within 28
days! You'll be earning at |east $5,000 per week, week after week, nonth after nonth,

year after year, for the rest of your life!

Avoi d tinme-wasting activities. One of the reasons for establishing a clear-cut plan is to
avoi d wasting tinme and energy goi ng down dead-end streets and switch- back roads. It's
important to get to your goal as quickly as possible.

What tine-wasting activities should you avoid? Wl I, they DO NOT include your

| eisure-tine activities. Your goal is to create a massive inconme with the free tine to
enjoy it. You don't want to avoid leisure-tine activities, you want to | NCREASE t henm No.
The tinme-wasting activities | amreferring to are things like taking a part-tinme JOB.
Not hi ng coul d be nore detrinental to your plans for Success. You're already wasting
enough tinme working in your present enploynent. Wiy would you want to cut off all of your
opportunities by giving even nore of your valuable tinme away?

Alittle later, | amgoing to show you how to put your business on auto-pilot so that you
are not wasting your tinme WORKING Isn't that why you're reading this booklet? You want
to lead the life that | amliving...and ny goal is to help you do that!

Avoi d contact with Negative people. |f you are going to be successful, it's inportant to
associ ate with successful people, people who share your new lifestyle and your goals of
freedom and weal th. You nust shut out all of your negative friends and rel atives. They
cannot contribute to your success...only to your failure!

Negative people will tell you: "that will never work. There's got to be a catch
somewhere. Mark ny words". It doesn't seemto matter what opportunity you are talking
about their response to your enthusiasmis always the sanme (yet they get excited when
their boss gives thema ten-cent raise or a newtitle!).

The problemis that their negativity tends to bring you down, no matter how hard you try
to resist it. Have you ever been excited about renting a video you wanted to see, only to
sel ect an alternate one because soneone in the store nmade negative conments about your
ori gi nal choi ce? Have you ever bought a tie or dress that you thought | ooked great on
you, but wore it only once because a friend said it nmade you | ook fat, frivolous or
fool i sh?

These are just mnor exanples of how negativismcan affect your life. |nagine what they
could do to your financial well-being! There's an old saying that goes: "whether you
think you can, or you think you can't...you are right!" Do not spend tinme with people who
nm ght convince you that you can not!

Associ ate with Peopl e who share your goals and values. | suggest that you begin
imediately to nmake friends with the nost successful nenbers of your comunity. Find ways
to be around peopl e who share your goals and val ues.

You can think of many good exanpl es of the inportance of associating with |ike-m nded

i ndividuals. They are everywhere around you. One of the best exanples | can think of is
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the very successful Al coholics Anonynmous program Recovering alcoholics regularly attend
neetings to gain support fromothers who share their desire to escape this terrible

addi ction. They know that to re-establish association with former "drinking buddies"
woul d result in regression back to their former self-destructive lifestyles.

Your interest, of course, is in your own personal success. That's why you are reading
this booklet. You might think then, that it would be inportant to associate with other
entrepreneurs and busi ness people...particularly with those who are successful. It is! It
is equally inportant to di sengage yourself fromthose who are neither successful, nor
ambi ti ous.

Listen only to people who are doing better than you are. It follows logically fromthe
previous steps that you nust not listen to negative people or those who don't have the
same interests that you have. But, it is equally inportant that you take advice only from
those who have al ready successfully applied their own suggestions.

| doubt very nuch if you would trust the financial advice of someone with runpled clothes
and who drove a second-hand "beater”". O lived in a |lowincone project and worked froma
di ngy, poorly furnished office. Nor would you trust the fitness advice offered by an
obese hanburger flipper at Fat Boy's. Wiy then, woul d anyone place any credence in the
busi ness counsel of sonmeone who works for soneone el se?

That's the reason so many Network Marketers drop out of their progranms in the first 90
days. They listen to the "sage" advice of friends and fam |y who have never earned a

ni ckel outside of their J-OBs in their entire lives, but ignore the advice of |eaders in
their upland and avoid training and opportunity neetings |like the plague.

You haven't the chance of the proverbial snowball of making a big inconme if you ignore
this inmportant precept: Never listen to the advice of sonmeone who is not nore successful
than you in the business you are considering or already conducti ng!

If you belong to a Network Marketing organi zation, start attendi ng every neeting and get
next to the | eaders! They are obviously doing better than you, and probably know a little
bit nore. They nmay have a better attitude than you do and probably nore experience.

Enj oy what you do. You are soon going to be earning nore than $5,000 a week. It shouldn't
be too much of a chore enjoying that!

But it's nore than a natter of nopney. You nust genuinely enjoy the work you are doing.
Wuldn't it be nice though, to be able to separate the two reasons we have for
working...the creation of wealth and the feelings of acconplishnment? Well, in the Secrets
to Internet Marketing Success system we do exactly that. |'mgoing to show you how to
create an enornous incone with very little effort or tine, so that you can devote your
full attention and energy to the things that really matter to you

| can say, with a great deal of certainty, that at this nmonment you do not enjoy what you
are doing working for a living, or else you would not still be reading along with ne.
That's about to change. From now on, you are going to enjoy what you do! Once you start
to experience 5 to 7-hour work weeks and freedomfrom financial worries, you will surely
realize what working for fun is all about!

Mai ntain a good attitude. | touched on the inportance of a good attitude earlier, but
it's so inportant that it nust be included as a separate, very critical step in the
Success Secret formul a.

Have you ever noticed soneone in a checkout |ine who appeared old and cranky? You were
probably turned off by their apparent crabbiness. But suddenly they smiled or nmade sone
hunorous remark. Your perception of the person changed instantly. Now then, suddenly,
they are warm pleasant and attractive. What an anazi ng transformation!

Make sure you project the right kind of inmage. Try to appear pleasant and cheerful at all
times. Develop a perpetual snile. OF course, a pleasant appearance is not inportant for
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busi ness on the Internet, but it is critical to your off-line happiness.

Zig Ziglar advises ebullience! Even to go so far as to respond to the greeting "how are
you" with a statenent like: "Fantastic. But |'mgetting better!" or "perfect. But |I'm

I mproving." Can you see how this response will create a good first inpression? Al ways
renenber that attitude is highly contagi ous. So make sure yours is worth catching!

A good, positive, cheerful attitude is one the nost inportant features of your success
profile. You'll seldomfind a successful person who doesn't think that every day is the
best day of his life. Do you feel that way? You should, because today is the only day you
have!

So, greet every day enthusiastically. Wuldn't it be terrible if you m ssed one? And stop
referring to your wake-up device as an "alarnmi clock. It's an "Cpportunity C ock"! It
wakens you to new opportunities that never existed before. Greet themw th excitenent and

j oy!

It's inportant too, to keep a good positive attitude toward your business. As you start
to apply the techniques of ny Success System, you are going to nake sone m st akes.
There's no doubt about it. Don't dwell on them Learn sonething fromthem and nove on. Be
i ke Thomas Edi son. When intervi ewed about his trenmendous success by Napoleon Hll,

aut hor of Think and G ow Rich, M. Edison said that he couldn't help but succeed. He'd
had nore than 10,000 failures and just ran out of things that wouldn't work.

Does your attitude conpare with Edison's? Have you finally run out of things that
woul dn't work?

Stop thinking Job Security. If you don't already knowit, there is no such thing as job
security. The only security you and | have is our own abilities. The countl ess

St eel wor kers who thought they had the world by the tail in the nid-50s have | argely

di sappeared. M ddl e managenent positions of corporations |ike |BM Boeing and nost other
Fortune 500 conpani es have been deci nated. Rocket Scientists are pounding the streets

| ooking for work! No j-o-b is secure!

Nor is there any such thing as true job happiness. | don't care how good it is, there is
no way you can be truly happy working for soneone else. It's inpossible to be truly happy
when you have to be on the job at fixed tinmes. You can't be really happy when you have to
beg soneone for tinme off. You can't be fully content when you have to foll ow soneone

el se's rules or guidelines. You can't be conpletely satisfied with decisions that aren't
your own.

And, for the nobst part, you can't becone truly wealthy with any kind of a job no natter
what it is (the nmillionaires created by Mcrosoft, IBM and others becane rich by buying
stocks in their conpanies, not through their work). The only way you will ever becone
truly wealthy is if you are in conplete control of your own actions...if you can nake al
the decisions! This can only be achieved if you are owner of your own business.

Does that bother you? | know you are thinking about the normal high start-up cost

"Busi ness as Usual ": the franchise fees, |eases, furniture and equi pnment costs,
utilities, inventory, payroll and other costs nornally associated with traditional

busi ness. Don't worry! The kind of business that | amsuggesting is a far cry from

"Busi ness as Usual". But Internet business is a cat of a different color! It's very
different fromnormal comerce. Aside from product devel opnment costs, there are none of
the expenses normally associated with start-up busi nesses. You al ready have your conputer
and the necessary work space. You are already connected to the Internet. Al you have to
do is buckle up your browser seat belts and shift gears and you'll be on your way to an

i ncone of nore than $5,000 a week within 28 days.

| don't want to get into the details of your new business right now But rest assured!
"Il be teaching you everything you need to achi eve success in the next few pages. For
now, it's only inmportant that you understand that your personal security depends entirely
on YOU and your ability to nake noney, not on your job or pension!
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By the way, did you know that there are nore than 1.5 million mllionaires in Arerica? O
that I ess than 1% of themare involved in any way with Radio, TV, Mvies, Misic or
Sports. O that there are nore nillionaire sal espeople than Doctors? O that
entrepreneurs of one kind or other, are the largest single group anong thenf

Hel p O hers. O the el even Success Secrets this is probably the nobst inportant. It's not
just an altruistic principle...it's a very practical one. In fact, it's the very
foundati on of the Network Marketing industry, which has been responsible for the creation
of more millionaires than any ot her business. In fact, it's the nost inportant factor in
every honme based busi ness.

The principle can be stated thus: Help enough other people to beconme successful and you

will autonatically be successful yourself. For exanple, suppose you are the Sal es Manager
of a Traditional Corporation. It is your paid responsibility to train and notivate your
sal esnen to a degree that will allow themto earn significant comm ssion checks. |If you
do your job well, your salesnmen will get |larger checks, the conpany will prosper and your
"over-rides" will get bigger. Theoretically you could becone rich if you hel ped enough

sal esnen nake | arge enough checks.

Unfortunately, traditional business doesn't really work that way. If the conmm ssion
checks get too high, Managenent either cuts the sal esman's percentage or reduces the size
of his territory. The Sal es Manager is "pronoted" and a new SMcones in - on a fixed

sal ary!

If the business is yours, however, you'll benefit directly fromthe success of every
sal esperson in your organization. You'll want to do everything in your power to notivate
your staff to greater and greater sales...and personal incomnes.

O course, there's also the intangible, but no less inportant, reward of feeling good
about yourself knowi ng that you have been the cause of another person's success! | |ove
doi ng things for other people...because it makes ME feel good! | always tip well, because
it enhances MY feelings of self-esteem | devel oped this program because a | ot of people
- perhaps yourself - will be grateful for it and join ny circle of friends. It is ny
ardent hope that once you gain the wealth and freedomthat | have pronised you with
Success Secrets, you will make it a point to contact nme personally so we can get to know
each ot her.

Now t hat we've thoroughly exam ned the Principles of Success, |I'll guide you through sone
of the techniques we will use to establish an enornous incone for you! |I'mgoing to show
you how this innovative new busi ness works. |'Ill discuss the principles of pricing and

t he advant ages of doi ng busi ness on auto-pilot!

| talked briefly about "business as Usual" a little earlier, but it's inportant to do a
short review so we can put my new programinto true perspective. Let's find out exactly
what is involved with starting a traditional business. If you have sonme noney, probably
the safest and easiest way to get into business is to buy a well-established franchi se.
The franchiser will provide you with expert training, a high-traffic location, a

wel | -desi gned buil ding, pre-tested advertising and pronotion prograns, |egal services,
busi ness equi pnment and an attractive buy-back pl an.

Wth such support, you are al nost guaranteed success! But, only if you believe that
success is working 12 to 14 hours every day; making a six-figure investnent that you
won't get back for five years; having to constantly deal with enpl oyee problens and a
| arge nunber of various governnent agencies; and being under the strict control of the
parent conpany!

Wel | how about setting up your own service business? Surely that isn't too expensive?

Let's think about it. You will need to rent an office at a m nimum cost of between $300
to $1, 000 per nonth dependi ng on where you live. A business phone is required along with
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a desk to sit it on. Afiling cabinet is needed to store custonmer and supplier
information. You'll have to have a typewiter or conputer for invoicing...and a waste
basket for your typing mstakes. A couple of office chairs are needed in case a potenti al
customer wal ks in; maybe a coffee pot and cups, and an answering nachine to take nessages
when you are out on calls. You'll have to place sone classified ads to | et people know
you're in business. And you'll need sonme business cards to hand out to friends. You'l

use your own autonobile, of course, but you'll still have to pay for extra gas,

nmai nt enance and depreciation. |'mjust guessing now, but your absolute mninmmstart-up
costs are probably going to exceed $2, 000.

But, now you're in business for yourself! Isn't it great? You can go to work anytinme you
want and cone honme again when you feel like it. The only problemis...when you' re not
wor ki ng, you're not maki ng noney! The nore you work, the nore you nake. The nore you
nmake, the nore you spend. The nore you spend, the nore you need. The nore you spend, the
nore you have to work. The nore you work, the nore you nake...!

Is this the Anerican Dreanf? | don't think so! Al you've done is buy yourself a JOB. Your
hourly rate m ght be nore than your previous enployer paid you, but now you have to "take
your work and worries home with you". You'll also find yourself putting in an awful 1ot
of unpaid hours planning, problemsolving and collecting unpaid bills.

What about network marketing? Until now, this has been about the only opportunity

avail able for the average person to becone wealthy. M.Ms of fer extrenely high residual
incones and relative freedom In fact, Network Marketing has been responsible for the
creation of nore MIlionaires than any other single type of business. The problemis that
only about 3% of those who purchase distributorshi ps ever make any noney. The rest, 97%
| ose their

Finally, there's the Internet with its vast potential. Startup costs for business in
cyber-space are practically zero. You already have a conputer, a desk to sit it on, a
tel ephone line and an Internet connection. Al you have to do is register in one of the
zillions of Business Qpportunities that proliferate the Wb and you're on your way to
success. Right? Wong! If you had a | ake, a dock, and a bathing suit, just signing a
swimclub application wouldn't nmean you'd nmake it to shore if you junped off the end of
the jetty, would it?

But that's what we all seemto do. Lured by promi ses of easy noney, but conpletely
unprepared for the realities of Internet Marketing, nost of us start by posting
commerci al nmessages to newsgroups and blasting out emails. Qur dreans are quickly
shattered, however, by a bonbardment of "flames", E-nail bonbs and cancelled | SP
accounts. The Internet doesn't tolerate the Junk Mail business as the US Postal Service
does.

Nor does ad subnission to the thousands of classified ad pages fare nuch better. The fact
is that nost people just don't waste tinme browsing through pages of classified
advertising. Do you? If you did, you'd never conme across a Mcrosoft ad encouragi ng you
to: "Cruise the Wb FREE with Internet Explorer 4.01". Ask yourself why not? Besides,

al though the classified is free, you don't get nmuch for your noney. There are usually
charges for features |like positioning, email or URL inclusion, color, and bol d-face
headl i nes. Then too, placing the ads is a tine-consumi ng chore and they expire with
exasperating frequency.

O her advertising opportunities like E-zines (Electronic Magazi nes) and Free-For-All
(FFA) pages offer sone hope if you are prepared to have your nmil box choked with an
endl ess fl ood of counter-offers.

It all | ooks rather discouraging, doesn't it? But don't worry! There is a way, and that's

what we are going to discuss next. |I'mgoing to show you exactly how to advertise your
busi ness to nmake BI G MONEY in Cyberspace!
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We all know, or strongly suspect, that there are sonme very exciting opportunities to earn
a fortune on the Wrld Wde Whb. For sone reason, however, that know edge isn't supported
by any concrete information. Every once in a while, we've read of sone Florist or
Architect from Gbscurity, USA, turning a marginal enterprise into a National or

| nternati onal success, but that's all we know.

But is it, really? Exanples are everywhere! The trouble is, they don't seemlike
practical exanples. The fortunes being made by Prodigy, Alta Vista and Netscape are
sonmehow di squalified fromour criteria for exanples of "rags to riches" stories. W
ignore the fact that these conpanies started out with absolutely NO custoners. Their
products or services seemtoo technical or conplex for our conprehension

| don't know when it was that | finally woke up to the fact that the success of these
"sophi sticated" corporations wasn't due to their technical expertise or product, but
rather to their marketing abilities! That doesn't nmean that you can be successful without
a product that nost people want or need.

Let's take a | ook at sone of the conpani es and individuals who have nade fortunes
mar keting their products and services on the Wrld Wde Wb and try to figure out how
they didit.

You may or may not be famliar with the names Dr. Jim dark and Marc Andreessen, but
chances are pretty good that you know their product, Netscape Navigator. Navigator is the
wonderful Internet browser that Netscape provides FREE to anyone w shing to use it. How
can they do that? How can they G VE THEI R PRODUCT AWAY FREE and still report earnings of

nore than $346 mllion in 1966 - their second full year in business?
The answer to that will becone clear in a mnute or two. First, it's rather interesting
to note that as soon as Bill Gates saw the power of Netscape's exciting new marketing

techni que, he inmedi ately nade dramati c new "Course Corrections" for Mcrosoft. In
Novenber 1995, he announced that his conpany would switch a big chunk of its resources to
the devel opnent of a FREE M crosoft browser. Today, a | arge percentage of people
‘cruising' the Internet do so with Mcrosoft's Internet Explorer.

Course Corrections? Doesn't it seemreasonable that If Bill Gates thought the

mega- prosperous M crosoft could nake even nore noney providing product and services on
the Internet, you and I would do well to follow his | ead? You can bet your bottom doll ar
that if Gates is involved, there are huge fortunes to be made in Cyber-space.

Browsers aren't the only thing needed by people cruising the Wb. In fact, Wb Browsers
are nmerely transportation - cyber-cars that people use to navigate the Net in the search
for INFORMATION. It is this Information, not the vehicle that's inportant to us. And,
that's the reason there are so many Search Engines (literally hundreds) like Alta Vista,
Lycos, |nfoseek, Excite, GoTo, and Hot Bot conpeting vigorously (w thout charge) to help
"Netizens" find the infornmation they need.

So here we are, cruising around the Wb in our new hi gh-speed | uxury browsers, guided by
Search Engi nes and Spiders, trying to find Information that will help us in our daily

i ves and busi nesses. The information we seek is stored in mllions of Wb Sites with
strange addresses |ike my own, http://ww. w seol drmul e. com

Suddenly we see new opportunities for enterprising Entrepreneurs: to get into the
Construction business - Wb Site construction, that is. The creation of a new site
requires htm, Javasript and CA programm ng. G aphics and photos are need for
backgrounds and banners. The list of ancillaries and services needed is |ong and varied
and a multitude of businesses have been established to service these needs.

The first requirement for a Web Site is hard di sk space on a reliable server. For sone
reason that | still don't understand, very few | SPs have | earned the | esson of FREE and
i nsist on charging their custoners for Business page space on their servers. This policy
has cost thema lot of very lucrative busi ness and opened up opportunity for Wb Hosting
busi nesses |i ke Hypernmart, Tripod and GeoCities.
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These conpani es are aware of the very high value of providing FREE services and offer

10nb or nore of FREE Wb Page space to anyone who wants one. In fact the conpetition to
attract residents to their servers, is so fierce that nost provide FREE extras |ike enmi
accounts, chat roons, and guest books. Some even provi de FREE honepage buil ding w zards.

O her conpanies |ike Link Exchange offer FREE counters for these pages and provi de weekly
visitor | NFORMATION reports by e-mail to keep their counter users informed about visitors
to the site. A service called Garage Mechanic will analyze and provi de FREE infornation
about the quality of the Site. And Joe Burns Phd. provides information about howto wite
HTML code for the creation of nore exciting Pages. The training is FREE and is the finest
avai | abl e anywhere.

So you see, it's not only Netscape and M crosoft who give their products away FREE on the
Net. Hundreds of successful Internet Marketers have foll owed Netscape's | ead. They have

| earned the value of giving their product, or some conponent of it, away FREE. This is
one of the two principle elenents of success on the Wb!

It certainly is a newworld, isn't it? Could you inmagine a garage in your town doing
tune-ups for freel O a high-rise office building giving you office space for nothing? O
a car-rental conpany providing FREE transportati on so you could go shopping for a new car
or conputer? What airline would take you to Brazil at no charge so you could do sone
research on cof fee?

The reason for all this altruismis that there are no costs involved (other than

devel oprment and start-up costs) for goods and services on the Internet. It's the absence
of cost, coupled with the sheer NUMBERS of People on the Internet that nmakes the whol e
thing work. |If your product is good enough to entice mllions of users, you can sell them
sonmet hi ng el se and nmake fortunes. Do you see the principle? But, don't get ne wong, |'m
not suggesting that you have to give away the whole store. Al you need do is give a
portion of it away then SELL the essential features after the customer has a chance to
eval uat e the product.

You probably recogni ze the Shareware concept in this approach to Internet sales: you are
all oned to use the product |ong enough for you to nake a proper eval uation, then charge
you if you want to continue using it!

Wth nore than 150, 000,000 TCP/ | P enabl ed conputers in the marketplace, and the Wb
growing at the rate of nore than 1, 000,000 new sites per nonth, and Internet sales
projected at nore than $1.2 TRILLION within five years, you can nake your fortune many
times over by followi ng Netscape's | ead. Do you use this valuable principle of FREE in
the pronotion of your current product?

At this point, you are now arnmed with two of the nobst inportant secrets of marketing on
the Internet: providing nmuch needed | NFORMATI ON and giving sonmet hing away FREE. Do you
see how i nportant these two success ingredients really are?

In case you are still wondering how Netscape and the others can give their products away
and still earn fortunes doing it, let's take another quick | ook at Netscape. Mny
mllions of people | and on Netscape's hone page every hour (150 million hits a day in
1996). In fact, Netscape is "honme base" to many of these people - they start out there
when they go online and return there often during each session on the Net. For a clear

pi cture of what Netscape has in mnd when it gives you a free browser, just inmagine
yoursel f in charge of networking the conputers of a |large corporation. If you used

Net scape on your own conputer and liked it, wouldn't you recomend Netscape's "intranet"
software when the tine came for your conpany to set up its own internal network? Well
when you |l earn that Intranet software sales are expected to reach $10 billion by the year
2,000 you begin to understand why giving away your browser is such a very sound busi ness
i dea.

The following table, taken directly from Netscape's Web Page, will provide another | ook
at the value of FREE. How many $MIlions do you think this will put into Netscape's bank
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account s?

Pr ograntCost - per-Cick Option

Communi cat or Bookmar ks

Only for future Communi cator 4.x rel eases between 6/1/98 and 5/31/99 $50, 000 net up-front
slotting fee $17,000 net per nonth for 12 nonths $254,000 total net cost

Optional for all browser rel eases between 6/1/98 and 5/31/99: $50, 000 net up-front
slotting fee; $0.20 net cost per click per month for 24 nonths. Cicks reported using

Net scape server logs and billed and reported nonthly. Total cost capped at $500, 000 net
per year for two years.

Conpare the cost of 1,000,000 copies of Netscape Navigator (zero) to the value of just
one $254, 000 advertising contract. These advertising rates are only possible if you
devel op a programthat will attract 25, 50 or 100 mllion people to your site every day.
If you can, there are hundreds of corporations waiting with pen in hand to wite you a
check.

If "FREE" is such a highly effective tool for business on the Wb, why don't off-Iline
busi nesses enpl oy the sane nethods? The sinple answer is expense. On the Internet, It
costs exactly the sane to give away 1,000,000 browsers as it does for one. Netscape's

| at est browser upgrade (Communi cator 4.51), for exanple, is stored in |ess that 15nmb of
space on their server. Their only expense was incurred in producing the original. There
are no reproduction costs, no packagi ng expenses, nho warehousi ng, no delivery charges.
Not hing! In fact, you could downl oad as nany copi es as your conputer will hold and
there' Il still be enough copies in stock for everyone else in the world!

A physical product, on the other hand, might cost from$5 to $50 a copy for duplication
packagi ng, docunentation, warehousi ng and shi ppi ng.

Even in the high-cost physical world however, giving away sonet hing FREE can be i nmensely
profitable. AO., for exanple, nmade billions by mailing unsolicited copies of their
Internet prograns on Fl oppy disks and CD Rons to al nbst every household in Anerica. The
idea was to entice people without Internet connections into signing contracts with them
The multimllion dollar cost of the mailings paled into insignificance conpared with the
nmassive profits derived fromthe canpaign

Last year, AOLs Revenues were nore than $2, 600, 000, 000! The measure of AQL's success can
be seen in their aquisition of Netscape on March 17 this year. AOL also nade a very snart
nove with purchase of | CQ whose online chat service is FREE and growing at the rate of
1.5 nmllion subscribers per nonth.

What does all this nmean to you? It nmeans that there are fortunes waiting for you on the
Wb if you just find a way to give sonething of real value away, FREE It al so neans that
you have to offer a product that is needed by the majority of people on the Internet.
Every successful business |I've nmentioned (as well as those | haven't) has been invol ved
to sone degree with either the search for, or dissem nation of FREE infornation. Are you
getting excited? You should have no doubt by now that earning an inconme of nore than
$5,000 a week is easily within your grasp

The only thing missing now, is the product. But we've already learned that it is
information that drives the Internet. Doesn't it stand to reason then, that all we need
to do is cone up with a good, information-based product? If we can do that, and give it
away FREE, our warehouse parking lot will be filled with shiny new browsers bearing
license plates fromall over cyber-space!

Before we nmake a final decision on product, though, there is one other inportant success

characteristic that we haven't exami ned. That's the ability to operate on auto-pil ot.
Everything required by the custoner nust be available directly fromthe conpany's Wb
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Site, autonatically, with no hunman interaction required or provided. You shouldn't even
have to provide an enmil contact.

In Netscape's case once the browser is ready for distribution and upl oaded to the website
and pronmoted, the rest is up to the Internet public. Marc Andreessen and Dr. Clark could
have cl osed their doors and gone fishing if they'd wanted to.

Pure I nformation products such as books and nmanuals, are even sinpler to market by
"renote control" than are software progranms. They | end thenselves ideally to no-hands

mar keting. There is no need for tech-support, no need for program upgrades, no office, no
war ehouse, no people, no governnment. Can you think of a nore perfect business?

After you've set up your automatic information business, which takes just a few hours,
about the only thing you have to do is deposit your checks. You get paid whether YQU are
working or not! Take a year's vacation if you like. Your inconme will never stop, because
I"'mgoing to help you set up a team of thousands, even mllions of little sal esnen who
will be out there working their hearts out for you...w thout pay! Does that nmake you fee
guilty? | hope not because, after all, it's your business and you are the boss!

To ne, the nobst exciting aspect of alnobst all Wb businesses is that they can run
thensel ves without help fromus. They have the ability to operate on auto-pilot..
automatically. This feature allows you to operate your business on renote control. You
can set it up to performexactly the way you want it to, then go on vacation with the
confidence that sales will continue unabated, that orders will be filled wi thout del ay,
and the profits will be deposited in the proper bank account.

Does that appeal to you? O does it nake you a little unconfortable to continue receiving
your pay when you're not working? I'll adnmit that it takes a little time to get used to
bei ng weal thy, but | urge you to resist the inclination to go back to your day job. Take
my word for it, you'll growto like it!

As you' ve seen, the ampunt of nobney you can nmake on the Internet is al nost unbelievable.

| magi ne! Two point four Billion dollars for an Internet Service Provider (AOL) whose
service is inferior to that offered by nost local |ISPs - many of whom feel |ucky to have
1,000 subscribers. And it's all done automatically! You either use one of the many di sks
mailed to by ACL (I think that |'ve received 20 copies over the past five years) or go to
their Wb Site and sign up on-line. You provide your credit card information and downl oad
the AOL prograns wi thout any verbal or witten conmunications with an actual person. An
aut o-responder then provides you with a User nanme, Password and set-up infornation and
you go online. What a business! $2.4 Billion per year!

Can you see why | can pronise you an income of nore than $5,000 a week in only 5 - 7
hours? Wiy not go on vacation? Even if you stayed honme and sat in front of your conputer,
you couldn't take part in the process. The only way you could contribute, would be to
reset your e-mail blaster or classified ad subm ssion software, then sit back and watch
some nunbers flashing by on your screen

What ot her kind of business could you run in this fashion? Could anything be easier?
Certainly not "Business As Usual" and definitely not anything that involves a physica
product. There is nothing in the world that can tie you nore tightly to your work than
the need to take and fill orders for "guns or butter".

We hear an awful | ot about Hone Business today, and it seens |like a wonderful idea on the
surface! But don't be deceived by the title. Unless your Home Business is an |Internet
Business it is just physical comerce operated from soneone's hone.

That woul d be OK except that 92% of all Honme Businesses fail within the first two years.
The pressures are sinply too great! You see, Home Busi nesses require your undivided
attention 24 hours of the day. You have to be on the job to receive orders and deliver

your product. . You mnust spend | ong evenings studyi ng book-keepi ng, advertising, tax
accounting, and general business practices to keep your costs in-line. If you take a
vacation (which is inprobable because you'll need all your spare cash for inventory and

supplies), your incone stops while the work piles up and waits for your return. In a few
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nont hs, after you've decided to do sonething else, your |left-over inventory will be noved
to boxes to await for future garage sal es.

It's sad to see so nmany businesses fail today. If you live in a small town anywhere in
America, you have w tnessed dozens of stores and offices open and cl ose over the past two
or three years. Upon being vacated by its devastated proprietor - often late at night -
the premi ses renmain vacant for a nonth or so until a newconer arrives on the scene with
another "Sure-fire" idea. It doesn't take long to realize that al nbst EVERY BUSI NESS i n
town is on a downhill slide. It's just a natter of time before the owner is forced to

cl ose his doors.

There are a nunber of reasons for this reality. Among themare the need to maintain

i nventories, hire enployees, pay taxes and deal with banks. It's usually inpossible to
mai ntain sufficient markups to cover overhead and expenses. Thirty years ago, the pricing
rule of thumb was: one for product, one for expenses and one for profit. That doesn't
work any nore. Rising costs, the proliferation of cheap inports, and conpetition from

di scount retailers like Walnmart, nake it inpossible for a snall nmerchant to get realistic
prices for his nmerchandi se. Conveni ence stores, for exanple, are excited when a supplier
offers 40% of f retail. Gocery stores are lucky to average 20%

Anot her busi ness possibility is Network Marketing. Wth a good MLM the average person
has a realistic opportunity to create a six-figure incone. However, the attrition rate in
this business is even greater - and nuch faster - than in regular business. Only 3% of
those registering in an ML(Mwi || have any degree of success. The others will lose their

di stributorship fees, sone inventory costs and the price of tapes and other pronotion
products...usually within three nonths! In this case, however, the failure can usually be
traced directly to the nmenber's inactivity and reluctance to attend training sessions and
opportunity neetings. |'man enthusiastic supporter of the MM principle, but only for
peopl e who do not have access to, or experience with, the Internet.

So what is left? Wll, we already know what ny answer to that question will be, don't we?
W' ve already established the fact that it is possible to earn huge profits with
e-conmmerce... business carried out in cyberspace. The Internet is truly one of the

great est devel opnents in the history of mankind. | will adnmit, that, at this nonent,

there is an extrene linmtation in the type of nerchandise that can be transnitted through
the Web. But that too, will change.

The exciting thing is that all of the liabilities of physical comerce - the expenses,
enpl oyees, inventories, warehousing, packaging, and the necessity for persona
supervision - are conpletely elimnated in e-comrerce. This nakes Home Business a truly
vi abl e opportunity for anyone with a conputer and tel ephone Iine. It also provides an
opportunity for nenbers of the MLMindustry. However, for success in any I|nternet

busi ness the participant has to becone faniliar with the principles laid out in this
bookl et .

Can you see sone opportunities here? Do you think any of the business people we' ve been
di scussing coul d benefit frominformtion you are studying right now? Couldn't you put
themon the right track to an enornous Internet inconme? Anyone can easily build an incone
in the high six or seven figures using nmy techniques in a matter of nonths. Recall that
Net scape's sales went fromzero to $346 mllion in tw years! Al you need nowis the
product and a few effective advertising techniques. W'll go into both of these topics
next !

The Search for the Perfect Product

We | earned sonething of the very successful |Internet businesses |ike Netscape, Alta

Vi sta, Link Exchange and ot hers. Wat do they have in conmon? Basically, they offer
products constructed entirely of bits and bytes - little Binary "conditions" - that can
be cl oned (downl oaded) by the custonmer after paynment. Their busi nesses operate on
auto-pilot, performng their routines automatically, w thout any need of supervision or

file://IC|/WINDOWS/Desktop/booklet.txt (13 of 19) [3/30/2000 9:02:29 PM]



file:///C|/WINDOWS/Desktop/booklet.txt

control. O course, they also offer products that are needed and desired by al npst
everyone using the Net and are either provided free or have a free and useful conponent.

What these conpanies don't do is sell physical products on the Net. As we discussed, such
items cost too nmuch to nmanufacture, package, warehouse and ship. They require the

enpl oynent of | arge nunbers of people and attract the attention of countless governnent
agenci es. Cyber-products, on the other hand, are constructed entirely of binary nunbers
and can be stored in very little space on a Server hard drive. These products, which

i nclude things Iike photos, artwork, software, books, novies, nusic, ganmes, contracts and
airline tickets, have none of these costs and can be sold at trenendous markups and
profits. Did you know that one Medical research conpany recently cut a frozen human body
into paper-thin slices, scanned theminto a conputer and constructed a fully-functional
cyber-person that can be sent by Internet to Universities and Medical facilities all over
the worl d? Who knows what will be next? Beam ne up Scotty!

The only cost of cyber-products is the expense of taking the original photo, witing the
book, filmng the novie, recording the nmusic, witing the software, or designing
contract, ticket, etc. After that, the article can be reproduced, warehoused, paid for
and delivered without expense. \Wen the custonmer buys, the transaction is conpletely
automatic. He/she fills our a credit-card or cyber-check formand is then adnitted to a
secure area of the server to download the itemto his conputer.

One thousand, one mllion, or one billion of the booklets you are now readi ng occupy
exactly the sane di sk space on ny Wb Server...at the sanme tine. You can take all the
copi es you want there's plenty nore where those cane from Do you understand why

i ntangi bl e products are the only ones you should even consider if you want to nake BI G
MONEY on the Internet? Now about the only thing left is to decide which specific
cyber-product is best for you and, unless you are a software devel oper, mnusician,

novi e- producer, photographer or artist, you'll probably agree that some sort of
Information product is ideal. As we've seen, It's information that drives the Internet.
Doesn't it stand to reason then, that all we have to do is cone up with a good

i nformati on-based product and we'll have our warehouse parking lot filled with

hi gh-speed, |uxury browsers with license plates fromall over the world?

So, exactly what kind of information product should you offer? Let's take a | ook at sone
of the thousands of classified ad pages on the Wb and you'll find countless ads for

i nformati on products. Mst of themoffer some kind of "how to" information such as howto
| ose weight; howto stop snoking, how to neet a mate, howto find a better job, howto
nmake jam how to save noney, how to use cutting edge software, and how to find products
and services.

The fact is that nost people who are peddling this information don't do very well because
they don't know what they are doing. They are sinply trying to sell sonething that they
like, without giving any consideration to the marketability of their products. The fact
is, there are four primary conditions for successful nmarketing on the Internet and unl ess
the product neets these conditions, it is inpossible to create real wealth with it.

What are these conditions? They can all be stated quickly in one sentence: to be truly
successful, your product nust solve a problemfor nost people, at the tinme they are
thinking about it, and do it easily and quickly. That's quite a nouthful, isn't it? But,
does it nake sense? Let's break it down a little and exam ne the four conditions
separately.

First, you know that people will happily pay for sonething that will solve sonme pressing
probl emthat concerns them In other words you should offer sonmething to provide
sol uti ons.

The problemwi th nost products you see advertised on the Net is that they are of interest
only to a small percentage of people. If you e-nmailed an offer of "How to Make Strawberry
Jam Qui ckly and Easily" to 100, 000 peopl e, what percentage of the recipients do you think
woul d have any interest in your offer? | suspect that it would be very small any tine of
the year, but it would certainly be zero in Decenber. Condition nunber two then, is that
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your offering nmust have Mass Appeal. It nust be of interest to nost people.

At first glance, "How to Quit Snoking" has a broader appeal, doesn't it? But, when you
analyze it, less than 33% of people snoke. How many of them are seriously thinking of
quitting at the nonent they see your ad? Do you think either of these products could
possi bly produce an income in excess of $5,000 per week for you? Probably not! The sane
holds true for "How to neet a nmate". Most people already have a mate and are not in the
mar ket for information about how to get a new one. You can see that even if your product
can solve a problem shared by nost people, it also has to be sonething they are in need
of nmost of the tine!

When you advertise the right product, you know you are targeting the right nmarket, no
matter what list or directory you are using, because the right product is one that wll
sol ve sonme problemthat is conmon to nost people. What problemis that? Well there may be
others, but the need to make noney is of paranmount concern to nost of us. If you are
currently involved with a product or program ask yourself if it will help people nake
noney - or solve sone other common problem If it doesn't, you nust either devel op or
find a new one or else resign yourself to nediocrity! Don't worry too nuch about it for
now t hough, because |'Il be showing you howto find the perfect product in a few nore

m nut es.

In the neantine, there are two other conditions your product mnust incorporate. The first
is that you nust be able to promi se quick results. You are now readi ng a perfect exanple
of the inportance of this condition. My promise to you was "Make nore than $5, 000 a week
in less than 30 days" Wiat if | had said, "nmake nore than a nmillion dollars in 4 years?"
In either case, the promise is true, but do you think you would have responded to the
latter?

And then there's the final condition of sinplicity! I'msure you' ve heard of the KISS
principle - Keep It Sinple, Stupid! Well KISSis of crucial inportance for any automatic
busi ness on the Internet. |If your product isn't sinple, people will need help and you
don't want to be tied to a support desk. Besides people just don't want the trouble of
trying to deci pher conplex ideas, even if they do offer a solution to their problem If
you thought this programwas very conplex and difficult to use, would you be interested?
Do you think nost people would want it?

Absol utely not! W all want the nbst advanced features in the products we buy, but few of
us are prepared to spend tine | earning how they work. You've probably noticed that no-one
reads instructions. W like to able to figure things out for ourselves. In fact, Software
Devel opers have quit supplying printed manuals in favor of detailed help files, which are
al so ignored. So, if you want your programto be successful, nake sure it is easy to put
into action!

Do you nmind if | say this again? The ideal |Information product nust offer a quick and
sinple solution to a problemthat concerns nost people, nost of the tine!

Be careful though, sonetines your offer can be so sinple and effective that it is
unbel i evabl e! Take this program for exanple. Wen you first started reading this bookl et
you probably didn't really believe that you could make nore than $5,000 a week within 30
days, working just 5 to 7 hours a week, did you? If | had said you could make $5,000 in
the FIRST DAY, you wouldn't have read the first line! In fact, that's why |'ve gone into
such great detail to prove that it really isn't very hard to make Bl G MONEY on the
Internet...if you have all of the right infornation!

My program "Secrets of Information Marketing" is the perfect product. It neets all of
the conditions for success with flying colors. It's sinple to put into action and offers
a quick solution to the pressing need of making noney that is common to nost people al
the time. Renenber when | told you earlier that there are over 1,000,000 new web pages
created each nonth? Do you think the 1,000,000 people who own these pages woul d benefit
fromthe exact sanme marketing informati on you now have in your hands? |ndeed, nost people
with Internet connections are vitally concerned about naki ng noney on the Wb and the

mar ket for this programis unlimted.
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K. You know exactly what kind of product you need to have. Now you mnust either find
something that will neet all of the criteria, or develop it. Either way, that can be a
big problem If you are really lucky, your current product or programmnmight fill the
bill. Does it offer a solution to a problemthat is cormmbn to nost people? Is it sinple
to put into action and does it offer quick results? If it neets these criteria, you' ve
got a real winner and the techniques that | will reveal to you in the next manual will
bring you fantastic success with it.

If it doesn't, how are you going to find this ideal product? You have two options. You
can find soneone else's information product, such as a book that neets the four
conditions we are tal king about, or you could wite your own. |If you are a marketing
expert, and a very good witer, this last option nmight be the wisest. But, | can tell you
right now, that it's a bigger job than neets the eye.

First you would have to isolate a conmon worl dwi de problem and then wite a book that
descri bes the solution(s) to that problem keeping in mnd the four conditions we talked
about above. Next, you'd have to test the techni ques you have presented in your book, to
nmake sure that they work as well as you have said they will. It would be disastrous to
try to market a book of untested theories.

Mar ket research can be a | ong, expensive proposition. You might spend nonths or even
years trying out different advertising and narketing approaches. You nust test each of

the pronotion options that are available, to find which will give the best results. Does
email work better than classified advertising, for exanple, or should you concentrate on
banner exchange prograns or search engine positioning? You'll have to experinent with
advertising copy to deternine which headlines and body copy will pull best. You nust also
try various advertising approaches to ensure that the maxi mum nunber of people will not
only read your ads, but will buy your product.

This is all very conplicated and tine consum ng, but, just to conmpound the problem
there's a bit of a Catch 22 in it too: you nust test the market for your book before you
start witing it! OQherw se, how would you know what advice to give?

Wil e you are doing all this, you'll also have to becone a marketing expert, specializing
in the Internet Marketing techniques that are specific to the subject you'll be witing
about. This, initself, would be a major strain. | suspect that you don't have the
desire, or tinme, to go through this exhausting process so you'll have no choice but to

| ook for someone else's book - a book that offers a quick and sinple solution to a conmon
probl em shared by npost people. Are you tired of reading that sentence? It is such an

i mportant key to your success | want to be sure you will renenber it. But, I won't use it
any nore.
The problemwith soneone el se's book is that you will have to pay Big Money for it.

Al nost everything on the Wb is protected by copyright law. You cannot use anyone el se's
mat eri al w thout paying the author or owner. You couldn't, for exanple, reproduce the
material you are reading here, either in whole or part, without my witten consent. The
same holds true for any book or manuscript you'd like to copy to your hard-drive for
sonmeone el se to downl oad. How rmuch woul d copyrights cost? Usually they are very expensive
if the book is any good at all. And, if it is very good (which is the only kind of book
you should buy if you are going to be truly successful with it) the copyright woul dn't
likely be for sale at any price. It appears that we've arrived at another inpasse! It's

i mpractical to produce your own product and it's inpossible to buy one from soneone el se.
What can you do?

Fortunately there is a third choice. The book that you are reading right nowis actually
the perfect product for Internet Marketing. It offers practical new Internet Marketing
Secrets that have never been published before, on the Net or el sewhere. You have al ready
had a coupl e of exanples of the kind of information | amtal king about: (1) the rea

i mportance FREE and (2) how to deternine what kind of Information to offer. Alittle
later, I'mgoing to give you the master key that will unlock all of the power contained
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in my Secrets of Internet Marketing. |I'Il also tell you why it is the ideal choice for
you!

In the neantine, let's continue with the requirenments for successfully selling the book
you've either witten or purchased. This is inportant because you now have a raw product
in your hands and you nmay not realize what's required to sell it on the Internet.

The first thing you have to do is to | et people know about it. To do that you'll need to
set up a "store" somewhere on the Wb where your new product can be adverti sed,
di spl ayed, be nade avail able for purchase and paid for.

The kind of store | amreferring to is your own World Wde Wb site. Your local ISP can
hel p you by providing space on his server. Your contract with himprobably includes sone
limted Wb-site space but only for what are known as "personal pages". A comercial site
al ways costs extra. You might find it cheaper and better to find a professional Wb
Hosting service that can provide you with such val uable extras as CA scripts,

aut or esponders, and additional enmail accounts. Prices will vary from $25 to $100 per
nonth plus a one-tine set-up fee. You'll also need to register a Domain nane with
Internic. Your Wb-site host will help you with this for a fee ranging from $25 to $250.

If you know how to wite HTM. code, Java, Javascript and C@ you can probably produce
your own Hone Page in a couple of weeks. If not, a professional Wb-site design service
wi Il charge you between $200 and $1, 000 per page (or nore) to do it for you

Then you'll have to be able to accept checks and credit cards on-line. Thanks to

el ectronic commerce that is pretty easy, and conpletely hands-free! The only difficulty
is that you need a nerchant account to accept credit cards and special check acceptance
software to be able to accept checks online. | won't go into the problens or expenses
that you are going to face here, but it is unlikely that you will get away with | ess than
$500 up front, and a per transaction charge of up t0l0%

Now cones the matter of security. Do you know anyt hi ng about Secure Socket Technol ogy to
ensure that no one except you and your custoner can view the order information? How about
Address Verification Systens to ensure you are not taking lost or stolen credit cards? If
you don't, it's just another couple of little things you will have to | earn before you
are ready to start taking orders!

Once all these probl ens have been solved and your store is all set up for business,
what's next? Al you have to do now is sell your book! Wiether you like to sell or not,
the basic truism of business - any business - is that sonmething has to be sold if noney
is to change hands! It's absolutely necessary to sell sonmething if you want to create
weal th for yourself and your family. | suspect you don't like the idea of selling, and
neither dol. I'"'ma terrible salesnan! But what are we going to do about it? If we don't
like to sell, and we don't want to work nore than 5 to 7 hours a week, how in cyberspace
are we going to nove enough product to create an i ncome of nore than $5,000 a week?

Do you think such earnings are possible if we just sit back and wait for custoners to
find us? Opening a Wb Site is sort of |like hanging out your shingle over a little
cubby- hol e shop sonewhere in a Tokyo back alley and hoping that custoners will sonehow
find you and drop in to see what you have to offer. It just won't happen! No, we are
going to have to do sone selling.

As you already know, the trick to bringing people to your web site is to offer them
sonet hi ng of real value FREE, then you can introduce the product you want to sell. But
how do you | et them know about your FREE offer in the first place?

Renenber, a little while ago, | said | was going to help you establish a horde of little
sal esnen. Well that's exactly how we'll get around this sales dilema. This huge force of
little salesnmen will travel the world, working 24 hours a day, seven days a week, and if

each of them nmakes just pennies for you, you'll soon be rich!
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What if | told you that these sal esnmen never tired, conplained or wanted "a piece of the
action"? What if told you they nade the sane, perfect presentation every time? Wat if |
told you their transportation costs to cities and towns all around the world were
practically zero? It sounds al nbst too good to be true doesn't it? Wll it is good, and
it is true, these little salesnen are tireless and will attract thousands and mllions of
people to your Web Site every day.

Actual Iy, though, | have a confession to nake. They aren't really people at all. D d you
al ready guess that? They are incredibly effective advertising nessages that will convince
unbel i evabl e nunbers of people to try your product for FREE. But wait! Didn't | tell you
near the beginning of this booklet that npst Advertising on the Internet, doesn't work?
Well that is generally true. Modst Internet advertising does fail, but not all of it does.
W' ve al ready tal ked about sonme of the huge profits being earned by sone of the ngjor

pl ayers on the Net. You see, it all depends on the advertising STRATEGQ ES you use. Not
the words, or the medium but the METHODS. |'m going to teach you sone adverti sing
strategies that ALMWAYS work. 1'Il also show you how to create super attention grabbers to
use with the strategies to get thousands of people to conme knocking on your door every
day.

I won't |eave anything to chance. You'll soon have a wonderful, enornously successful
business. It's so clean, sinple and effective you'll wonder what you ever did to deserve
it. There's only one little catch. You'll have to do sone work. NOTHI NG is ever totally

free. But it's not a big deal, only 5 to 7 hours a week and you can decide for yourself
just when you are going to put in those few hours. You m ght want to work one whol e day
or evening then take the rest of the week off. O maybe you'd like to work one hour a
day; or not any specific tine, but just when you feel like it. It's all up to you

Is the work difficult or conplicated? Absolutely not! Your work is very sinple, but you
do have to know what you are doing! You'll be setting up advertising prograns that wll
automatically get your nessage out to thousands of people every day. | know you're
wondering how you are going to advertise to thousands and nillions of people in only 5 to
7 hours a week. In addition to being tinme consuming, won't it be expensive? Rel ax.
Everything is automatic. You sinply set up the advertising machinery and go to bed. The
computer will do the work for you while you sleep. The only other work you will have to
do, once the automatic devices are set up, is to sit back, nonitor results, and nake fine
adjustnents in your advertising program

What about ny prom se of freedon? Didn't | tell you that in addition to earning nore than
$5, 000 a week, you would have the tinme and freedomto do anything and go anywhere you
want? |f that's the truth, how can you go on a two-week fishing trip to Canada? Wo wl|l
do your 5 to 7 hours of work while you're gone? | didn't lie. You see, your work is so
easy it can be done beside the pool in Acapul co or anywhere el se you can plug your |aptop

conmputer into a telephone line. In this way, your advertising programw |l continue
uni nterrupted wherever you are in the world and the noney will keep pouring in!
Once | show you howit's done, it will becone an easy routine that you can do anywhere,

anytime. But, that's what the next booklet is all about, so don't worry about it right
NOW.

What kind of results you can expect fromyour 5 to 7 hours a week of marketing efforts? |
prom se that between .25 and 2 percent of those who receive your FREE offer for this
programwi |l visit your web site and downl oad the bookl ets. Response could go even higher
depending on the mailing list, or advertising nedium and the nessage used. O the people
who read t he bookl ets, you can expect about 50%to join the program

You know that such results can't be achieved with just any ol d product, so exactly what
is it we are selling that can generate such high response rates? | have alluded to it
before. You will be pronoting the finest, nost conplete, Internet Marketing Course ever
of fered anywhere! A course designed to make the student rich! Quickly and easily!

Al t hough the course is presented in an easy-to-read and understand format, it's been

call ed the equivalent of an MBA in Internet narketing and pronotion! The material is
up-to-date and conplete. It covers every effective Internet pronotion technique ever
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devi sed, and includes hundreds of dollars worth of FREE software to help you get the job
done with Es...Effectively, Efficently and Effortl essly!

The entire curricul umhas been designed for easy, on-line, self-study at the student's
own pace. There's no worry about assignments, honework or exaninations. Progress is
nmeasured by the size of your nonthly paychecks, not exam nation marks or teacher
assessnents! And, you should be able to start naking noney fromyour very first day
cl ass". Lesson nunber one teaches you how to post hard-hitting, response-generating,
advertisenments in the thousands of FREE classified ad sites that perneate the Internet.
We even give you FREE submi ssion software to nake your postings faster and easier

in

Now t hat you have sone idea about the exciting product you'll be selling, it's tinme to
find out how nuch it costs and how hard it will be to sell. Well, let ne ask you this:
have you ever thought how rich you would be if only you could get 10-cents each, from
just 10% of the people on the Internet?

Well that's exactly what nmy programis designed to do...nmake it possible for you to get a
little bit of nmoney froman awful ot of people, all over the world!

Qur exciting on-line marketing course costs just $29.95 and includes hundreds of dollars
worth of free software that everyone needs and wants! That makes it attractive to
everyone and well within the financial ability of al nost everybody.

Most inportantly, the programoffers a real opportunity for the student to becone
rich...al nost overnight!

Aick Here for Menmbership Infornation
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